
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Takeaways 

 
 Students are motivated to 

serve and agree that the 
College promotes service 
among the student body. 

 
 Provide more service 

opportunities for students 
at varying days and times 
to accommodate work and 
class schedules. 

 
 Develop weekly service 

opportunities through 
community partnerships to 
provide students with 
opportunities to engage in 
volunteer work connected 
to their majors.  
 

 

 
_______________________________ 

Authors:  
 
Jenna Klaus, Assistant Director of Civic 
and Community Engagement 
 
H. Leon Hill, Assistant Vice President of 
Institutional Research and Effectiveness 
 

2012 National Assessment of Service and 
Community Engagement (NASCE) 

 
Introduction     
 
The following study is an attempt to assess whether our students are 
engaged in service activities that are beneficial to other students, to the 
College, as well as to the surrounding community.  “Colleges succeed in 
living their missions through enhancing, facilitating and supporting 
service.  And communities find ways to effectively partner with their 
college neighbors while experiencing needed assistance through the 
service performed by students.  Service is a Win-Win-Win.” (Siena 
Research Institute, 2012) 
  
With that purpose in mind, Montgomery County Community College 
participated in the 2012 National Assessment of Service and 
Community Engagement to better understand student service at our 
College. 
 
Methodology 
 
The National Assessment of Service and Community Engagement 
(NASCE) is administered via The Siena College Research Institute (SRI). 
 
All enrolled students during the Fall 2011 semester were sent an email 
link to the survey.  Over twelve days, three email invitations were sent 
to the students in order to remind them to complete the survey if they 
had not submitted their responses.  The incentive for completing the 
survey was the ability to win one of two $50 Barnes and Noble gift 
certificates in a random drawing of those that had completed the survey 
by the stated deadline. 
 
Six-hundred and eight-eight (n=688) students participated in the study; 
roughly five percent of the students who were surveyed. 
 
There were ten areas in which students were assessed on how well they   
were engaged.  Those concepts included:  Institutional, Civic 
Awareness/Civic Engagement, Elder Care, Environmental, Health & 
Fitness, Homelessness, Hunger, Religious, Youth Services, and 
Economic.   
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Students where asked a twofold question on the 
survey.  For the Institutional question they were 
asked did they participate (yes/no) in 
community service at the College as well as how 
many hours did they engage?  For the other nine 
concepts, they were asked:  Did they 
participate?  With what frequency, and what 
depth? 
 
There were also questions on how do students 
serve at the College, obstacles and motivations 
to service and how the College promotes and 
informs the student body about service. 
 
Results 
 
The profile of those students who completed the 
survey was as follows:  female (71%); 
sophomore (57%), full-time (51%), and white 
(72%). 
 
Of those students that responded to the survey, 
13% indicated that they had participated in 
community service at the College.  The areas 
which had the most engagement included:  
Health & Fitness (6%), Public Awareness/Civic 
Engagement (4%), Homelessness (4%), Hunger 
(4%), and Youth Services (4%). 
 
The frequency of engagement with these areas 
differs.  For instance, those that indicated that 
they participate in Elder Care do so at a 
relatively high level of frequency (33% several 
times a month and 33% more than once a week) 
and they are very involved in the (56% deep 
commitment) with this this area.   
 
Other areas had moderate frequency of 
engagement but lower level of depth.  For 
example, when assessing the rates of Health and 
Fitness, students noted they participate once or 
twice a year (30%) to about once a month 
(28%). In addition, 63% of these individuals 
noted that they perform this activity only once.   
 
With Youth Services, while the frequency of 
engagement is distributed across the timeframe, 
so is these students level of commitment.  Forty-
two percent (42%) perform this activity as a 

one-time deal, while 42% note they are regularly 
involved in Youth Services and 31% argue they have a 
deep commitment to this area. 
 
Respondents were asked “how do students serve at 
the College?”  Most (87%) indicated that students do 
not serve at the College and those that do (the other 
13%), most of the service comes through clubs or 
student organizations (45%), individual projects 
(32%), and coursework (23%). 
 
The awareness of service is mostly received through 
campus emails (66%), campus life emails (50%), flyers 
(48%), student portal (42%), word of mouth (36%), 
and in class (36%). 
 
Students were asked what were their motivations to 
serve?  The majority (98%) noted they it makes them 
feel good about themselves, 96% suggested they could 
help people who are in need, and 90% articulated they 
meet people through participating in service projects.   
 
Conversely, students noted obstacles to their serving: 
they have to study (81%), they have to work (74%), 
they are too busy with other activities (65%), and not 
knowing what activities are available to them (52%). 
 
Eighty-three percent (83%) of respondents agreed 
that the College does promote community service 
among the student body; 71% suggested they agree 
that the College does an appropriate job of informing 
students of all the ways they can be engaged, but more 
than half (57%) of students noted they are satisfied 
with their current level of personal engagement in 
service activities at the College. 
 
Implications 
 
SRI indicated that the College should develop and 
maintain institutional structures that engage and 
promote service among students.  Students are more 
likely to serve as part of an organized effort.  Also 
since students note that studying is a hindrance to 
their service and academic service learning could help 
students integrate their desire to serve with their 
coursework. 
 
For more information about the study contact Jenna 
Klaus at 610-718-1973 or via email at: 
jklaus@mc3.edu. 
 


